


THE  VISITORS
A targeted visitor promotion 
campaign aimed at Libya’s 
infrastructure and energy 
sectors will be launched to 
attract the widest qualified 
attendance possible.

Of particular importance 
will be public and private 
sector planners, specifiers and 
procurement officials relevant to 
Libya’s short and medium term 
priorities. Also engineers of all 
disciplines, specialist contractors 
and consultancies and trading 
agencies.

The campaign will include:
• liaison with all PROJEX 
LIBYA’s supporting ministries 
and public and private sector 
organisations
• dedicated promotion 
activity with a personal visit 
programme and personalised 
invitations to identified key 
officials and personnel in 
ministries, municipalities, 
state owned corporations, 
private companies and 
consultancies and major 
trading agencies 
• targeted direct marketing 
advertising and PR support 
• poster and display 
advertising

Libyan business practices 
demand a high level of protocol, 
therefore personal invitations 
to public sector officials and 
also key decision makers in 
the private sector will be an 
important part of the visitor 
promotion campaign.

Building  
and construction: 

housing; schools; hospitals; 
municipal projects 
Transport and 

communications: 
airports; ports;  

highways; bridges 
Water and environment: 

desalination; water treatment; 
sewerage and waste water 
systems and management
Power and electricity: 

power generation, transmission 
and distribution
Oil and gas: 

exploration and production 
Refining and 

petrochemicals: 
upgrading and expansion  

of refineries and  
petrochemical plant

Telecommunications: 
fixed and mobile networks

Agri-industry: 
irrigation; crop and  

livestock farming; horticulture;  
food-processing

Healthcare: 
turnkey hospital projects; 

hospital equipment  
and supplies
Commerce: 
business and  

professional services;  
information technology

Tourism: 
hotel construction  
and refurbishment;  

tourism,  heritage and  
cultural projects

Education: 
training; human resources 

development

TRIPOLI 
INTERNATIONAL 
FAIRGROUND 
– venue for  
PROJEX LIBYA

PROJEX LIBYA will take place 
at the Tripoli International 
Fairground located in the 
heart of the city’s business and 
commercial district.

It is recognised by the Union of 
International Fairs and provides a 
comprehensive range of exhibitor 
and visitor facilities to international 
standards.

Services include:
• 40,000sqm of exhibition halls
• fully customs bonded
• catering
• travel and accommodation 
services
• show management, stand 
contractors, customs, shipping and 
security offices on site
• ample visitor parking

— the unique international  
showcase for Libya’s Infrastructure  

and Energy Sectors
PROJEX LIBYA addresses Libya’s immediate 

priorities in terms of technological needs for the 
country’s national planning and future progress.  

PROJEX LIBYA’s all embracing exhibit profile 
includes equipment, materials, products, technology, 

consultancy services,  management capability and 
financial expertise for the expansion, upgrading and 
modernisation of Libya’s prime sectors, including:

THE FORUM
PROJEX LIBYA will be supported by a high profile  

forum programme, drawing on expertise from around 
the world, to present and discuss topics linked to the 

modernisation of Libya’s infrastructure. 
The programme will be drawn up in close consultation  

with the Infrastructure, Transport, Environment,  
Oil, Power and Tourism authorities and other relevant bodies  

and will provide a structured dialogue between  
purchasing authorities and international suppliers. 



Under the Patronage of   
The General People’s 
Committee

Supported by:
The Authority for 
Infrastructure and Building 
Projects
The National Oil Corporation 
(NOC)
The General People’s 
Committee for Manpower, 
Training and Employment
The Great Man-Made River 
Project Authority
The General Union of 
Chambers of Commerce  
and Industry

Agriculture – GMMR key to food security
After oil, agriculture is the largest sector in Libya’s economy 
employing 17% of the country’s labour force but output has 
been limited due to low rainfall and poor soil conditions. 
However, this is set to change as a direct result of the Great 
Man Made River Project which is planned to bring a further 
200,000 hectares of land into cultivation enabling Libya to 
take a big step towards food security. This will stimulate the 
agri-industry sector providing opportunities for international 
exporters of agricultural and irrigation equipment and farm 
inputs, as well as food commodities and food processing and 
packaging technology.

Human Resources Development  
– key to economic future
75% of Libya’s population is under the age of 35 and 
provides the skills feedstock for the country’s economic 
future. Whilst many Libyans are supported by the 
government to seek higher educational qualifications and 
training overseas, there is a growing demand for international 
training providers to introduce their expertise to this 
important market. This is reinforced by the government’s 
recent announcement for the release of 400,000 government 
employees backed by generous incentives in order to 
stimulate the private sector. This alone will create huge 
opportunities in the area of education and training and the 
ongoing development of human resources.

Healthcare – recruitment and training  
of high importance
Libya’s healthcare system provides adequate treatment 
both in the public and private sectors. However, there is 
a need for an improvement in service which can only be 
achieved by the procurement of new and modern equipment 
and facilities backed by qualified technicians to maintain 
it, also the recruitment and training of health workers.                 

International Exhibition for Libya’s Infrastructure and Economic Development

The human resources element of the healthcare sector is of 
high importance.

Information and communications 
technology – fastest growing sector
The need for information and communications technology 
is integral to all of Libya’s development plans and if the 
country is to expand its economy it has to enhance its IT 
infrastructure, technologies and links. Libya is at the heart 
of North Africa, the fastest growing telecoms market in the 
MENA region which is set to reach US$13.4 billion in 2008, 
with the Mahgreb area showing the most significant growth.

Tourism – huge potential
With nearly 2,000km of unspoilt coastline, spectacular desert 
and World Heritage Sites, Libya is becoming increasingly 
attractive and accessible for heritage, desert and resort 
tourism, as well as being a growing destination for the 
international business community. Tourism development is 
the first priority after the oil and infrastructure sectors and 
is dependent on good communications, transport and hotel 
facilities, all of which are featured in Libya’s infrastructure 
plans. Dramatic growth in hotel construction is forecast to 
increase the number of beds to 10,000 by 2010 as part of a 
US$7 billion tourist development plan.

Commerce – access to new sources of 
capital is vital to development
For Libya’s economy to develop and prosper the country 
needs to modernise its business and professional sectors, in 
particular in the area of financial and legal services. Libya is 
also planning to open its market to international investment 
banks so that the country can engage foreign capital in 
facilitating the large-scale infrastructure projects which are 
on the drawing board.

Infrastructure – a priority
Libya’s economic progress is dependent on overseas technology and expertise for the expansion, 
upgrading and modernisation of its vital infrastructure. This is central to an ambitious multi-billion 
dollar National Development Plan which has a US$14 billion allocation for 2007 alone, representing 60% 
of the total annual budget. 

The Plan focuses on: housing - 50,000 units a year are needed to keep pace with the growing 
population; the construction and equipping of schools and hospitals; road and bridge building - including 
2,000kms of road improvements; water and sewerage projects – US$6 billion has been allocated to waste 
water systems and management; the renovation and construction of airports - a new terminal at Tripoli 
International Airport and the construction of a new airport in Benghazi are a priority. All this activity 
will put increased demands on the power sector which is set to double in terms of output from 4,700MW 
to 9,700MW within the next five years at a projected cost of US$7.5 billion.



The Libyan International Petroleum Exploration, Production, Refining & Petrochemicals 
Exhibition and Forum
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Oil 
The oil industry is the key to the overall economy of Libya. 
With its reserves of 39 billion barrels of proven crude oil 
(OPEC figures) Libya has the largest reserve base in Africa 
(42%) and 3% of world reserves. The sale of oil, natural gas 
and refined products generates export earnings of US$12 
billion per year accounting for 95% of Libya’s foreign 
currency earnings and 75% of Government revenues.

Libya aims to boost oil production from its current 1.6 
million b/d to 2 million b/d by 2008/10 and 3million b/d 
by 2015. It is estimated that this will require investment 
of around US$30 billion. Much of this will be spent on 
exploration, new field development and the maintenance  
of existing fields.

Gas
Libya has vast gas reserves and is looking to increase 
significantly its exports, particularly to Europe. There is 
also a high priority to expand natural gas production for 
domestic consumption to free more crude oil for export. 
Agreements have been signed to upgrade and expand 
the capacity of country’s LNG plant from 0.7 million 
tons per annum (mtpa) to 3.2 mtpa by the year 2010.

Pipelines
Libya’s geographic size means that it already has 
a network of more than 9500 km of pipelines 
carrying crude oil, natural gas and petroleum 
product which offer contractors significant 
opportunities in the supply of maintenance 
services, corrosion prevention, pigging and 
instrumentation.

As field development progresses there 
are plans on the drawing board for at least 
650km of new pipeline projects which 

will offer opportunities for engineering, procurement and 
construction contractors. 

Refining and Petrochemicals
Libya is working on the upgrade and expansion of all 
its refineries, which serve both the domestic and export 
markets, and NOC estimates that a total investment 
of around US$3.5 billion will be needed over the next 
5-8 years. NOC has also identified US$800 million of 
investment needed for the development of petrochemical 
plant to produce polypropylene, butadiene, benzene and 
high- and low-density polyethylene.

Training
More than 80% of Libya’s budget for education and  
training is spent in the petroleum sector. Major opportunities 
exist for providers of training services and facilities  

as Libya develops its own own human resources 
potential.

Energy – the key to Libya’s economic progress
Libya recognises that to achieve its ambitious infrastructure and economic development plans, its 
energy sector has a crucial role to play. Oil and gas production is not only important as a foreign 
currency earner for Libya but is also vital for the country’s electrical power generation and feedstock 
for its downstream refining and petrochemical industries.

The energy sector in general is set to see very significant investment aimed at increasing output  
to keep up with growing demand.



SHOW  
REPORT 2006
Success for Libya’s first dedicated 
infrastructure and energy exhibition
PROJEX LIBYA follows the highly successful inaugural event in this series 
which took place 4/7 December 2006.
The event was attended by 2585 business professionals including government, 
public and private sector planners, specifiers and procurement officials; 
engineers of all disciplines; specialist contractors; consultancies and trading 
agencies.
141 companies from 21 countries, including major presentations from Britain, 
Italy, Russia, South Africa, Spain and the USA, displayed wide ranges of 
technology and expertise appropriate to Libya’s economic development needs.
Steve Chesters, General Manager of UK company Genesys International, 
commented: ‘The exhibition exceeded all our expectations and our participation was 
well justified. This was our first exposure to the market and we made excellent business 
contacts and have done real business. We expect to conclude a major deal for our 
water treatment products directly as a result of our presence in the exhibition. We will 
definitely return again next year’.
Product Specialist for Horizontal Direct Drilling, Daniel Mertens, of Germany’s 
Tracto-Technik said: ‘There are huge opportunities for our technology in Libya 
and the exhibition provided us with a first class introduction to the market. Our 
participation generated many strong enquiries and we are appointing an agent 
to assist with our business development. A well organised exhibition and we will 
definitely return again next year’.
US exhibitor Solar Turbines’ Regional Director Jasper Powell said: ‘The 
exhibition was a worthwhile show for us and played an important part in our 
development plans’.

‘The General People’s Committee 
sees PROJEX LIBYA as an event 
which will bring much needed 

technology and management skills 
to assist with the development  
of Libya’s infrastructure and  

energy sectors’
The General People’s Committee, 

Patron of PROJEX LIBYA

A major  
international export 

opportunity
The developments in these key elements of 

Libya’s economic sector will present international 
exporters with significant opportunities as Libya 

looks to overseas joint venture partners to provide 
not only capital investment but also the transfer 
of technology, improvement of management and 
marketing techniques and manpower training and 

development. PROJEX LIBYA presents  
such exporters with a unique platform for  

their products and services.



TRAVEL, 
ACCOMMODATION AND  VISAS

Over 20 international airlines connect Tripoli to Europe, 
North Africa and the Middle East as well as internally within Libya.
European carriers include Alitalia, Austrian Airlines, British Airways, 

KLM and Lufthansa. Middle East carriers include Emirates and 
Qatar Airways. Tripoli International Airport is hub for Afriqiyah Airways 

and Libyan Arab Airlines.
There is a good selection of four and fi ve star hotels in Tripoli 

and many others offering high quality accommodation. 
Exhibitors needing assistance with fl ights, 

accommodation and visas are advised to contact the 
organisers’ offi cially appointed international travel coordinator:

Mercian Travel Centre Ltd
Contact: Mr John Downing

T: +44 1562 883795  •  F: +44 1562 886944
E: JDowning@merciantravel.co.uk 

Full details in the Exhibitor’s Manual.

NEXT STEP
In line with strong market interest, demand for space 

at PROJEX LIBYA is expected to be high.
For further information regarding space/stand availability or 
to book your space/stand, please contact the PROJEX LIBYA 

Organisers or your national representative as follows.

WORLDWIDE:
Montgomery Libya Ltd

9 Manchester Square, 
London W1U 3PL,  UK

T: +44 20 7886 3082 
F: +44 20 7886 3081

E: libya@montex.co.uk
www.projexlibya.com

LIBYA:
Dar Alarab

18 Algeria Square, First Floor
PO Box 5192, Tripoli
T: +218 21 333 9141
F: +218 21 333 6949

E: exhibitions@alarab.co.uk
www.projexlibya.com

ITALY
for Infrastructure Libya

Organizzazione Vittorio Caselli - Quirino Caselli
T:+39 055 284 292  •  F:+39 055 283 364

E: caselliorg@caselli.it

ITALY
for Energy Libya
IES - Giulia Malcangio

T:+39 0761 527976  •  F:+39 0761 527945
E: ies@ies.com

KOREA 
NEXSTAR - Alex Lee

T:+82 2 2195 5197  •  F:+82 2 2195 5198
E: alex@nexstar.co.kr

Web: www. nexstar.co.kr

MALAYSIA
see ASIA

MALTA
Casapinta Design Group -  Tonio Casapinta

T:+356 2141 2807  •  F:+356 2141 4120
E: sales@casapinta.com

RUSSIA
Expotech-Tour - Olga Khlybova

T:+7 495 777 1826  •  F:+7 495 207 8882
E: o.khlybova@expotour.ru

SINGAPORE
see ASIA

SOUTH AFRICA
Specialised Exhibitions - Dawn Niemack
T:+27 11 835 1565  •  F:+27 11 496 1161

E: dniemack@specialised.com

SPAIN
Ana Mamarbachi International Business 

Ana Mamarbachi
T:+34 93 412 24 60 / +34 93 302 80 70

F:+34 93 317 24 66
E: ana.mamarbachi@infonegocio.com

THAILAND
see ASIA

TURKEY
Exporium International - Engin Ertekin

T:+90 216 478 1033  •  F:+90 216 478 6303
E: info@exporium.com.tr

USA
The Trade Fair Group - Sean Guerre

T:+1 832 242 1969  •  F:+1 832 242 1971
E: SeanG@tradefairgroup.com

ASIA 
Indonesia, Malaysia, Singapore, Thailand

Singex Exhibitions  - Nurziah Mokhtar
T:+65 6587 7531  •  F:+65 6587 7532

E: nurziah@singex.com.sg

AUSTRIA
Interfair Messemarketing 

Renate Pramesberger-Korbes
T:+43 1 330 9238  •  F:+43 1 330 4044

E: interfair@netway.at

BENELUX
European Dispensers - Susan Hambursin 

T:+32 1084 5677  •  F:+32 1084 1965
E: s.hudson@skynet.be

CANADA
Unilink - Derek Complin 

T:+1 613 549 0404  •  F:+1 613 549 2528
E: dc@unilinkfairs.com

CHINA 
BeiJing DongFang RuiJi International Co 

Exhibition Services  -  Kevin Chen
T:+ 86 10 5861 4233  •  F:+ 86 10 5861 4251

E: kevin_chenxi@163.com
Web: www.dongfangruiji.com.cn

EGYPT
AGD Exhibitions - Akmal Nadeem

T:+202 3046049  •  F:+202 3046007
E: info@agd-exhibitions.net

FINLAND
Interfair - Ulla Sinisalo

T: +358 9 1509 270  •  F: +358 9 142 358
E: ulla.sinisalo@fi nnexpo.fi 

FRANCE
B2P Expo - Emanuelle Picot

T:+33 2 3731 3130 /+33 1 7503 6010
F:+33 2 3731 0131
E: info@b2pexpo.fr

GERMANY
Balland - Andrea Meiners

T:+49 221 948 6450  •  F:+49 221 948 6459
E: a.meiners@balland-messe.de

INDIA
Worldwide Exhibitions - Dinesh Taneja

T:+91 11 2981 8822  •  F:+91 98 2981 0281
E: dineshindia@vsnl.net

INDONESIA
see ASIA

THE ORGANISERS

PROJEX LIBYA is jointly organised 
by Montgomery Libya Ltd and Dar Alarab 

Montgomery Libya Ltd is a company within the Andry Montgomery 
Group of organisers, managers and consultants in exhibitions. 

Established in 1895, Montgomery companies have created exhibition 
initiatives and opportunities across a diverse range of industries 

and disciplines in Europe, USA, Africa and Asia.They have unique 
experience and expertise and an innovative approach to developing 

exhibitions in new and challenging markets.
Dar Alarab is a member of the Alarab Media Group (AMG), one of 
Libya’s leading media and communications companies. The AMG 

fl agship publication is Al Arab newspaper, which has an international 
profi le and is Libya’s leading independent daily. AMG has established 

a number of international companies specialising in media and 
communications, including International Publicity Services, a London 

based advertising agency for the Middle East and North Africa, 
and Arab International Publicity Services, its sister agency based 

in Tripoli for Libya and the Mahgreb. 

TRAVEL, TRAVEL, 
ACCOMMODATION AND  VISAS

THE ORGANISERS


